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Advertising
	Program:
	Lift Off

	Year Level:
	Year 3 to Year 5

	Curriculum Study Areas:
	English (Persuasive writing)

	Themes/Topics:
	Our Place in Space and Time; Cultural Studies; Advertising

	Description:
	Students explore advertising in print and television including truth and fairness and emotive manipulation of the audience. They analyse the content and film language used to put the message across.

	Resources:
	That's Not Fair! Lift Off ep 04B ACTF- Live action story Part B: Poss wants to win a pony through the BONZA eating competition. Ted and Jenny aren't enthusiastic. Poss fights with Kim but realises her hopes are unrealistic. She finds a solution that all the family enjoy together.


Lesson plan: 
Discuss print advertising 

Make a collection of advertising posters, magazines and newspaper advertisements. Students can explore these advertisements looking at the types of images portrayed and the messages and products. Discuss using questions such as: 

· What are these advertisements selling? 

· What sorts of things are they telling us about their products? 

· What sort of words are they using? 

· What sorts of images are they using? 

· What are the mothers like? 

· What are the fathers like? 

· What are the children like? 

· Are these real images of real people? 

· Is this real life?

Discuss how the purposes of advertising and how it aims to influence our choice of goods and services. 

Discuss TV advertising
Ask students to list their favourite television advertisements and their least liked ones. Discuss these responses considering questions such as: What makes an ad a good one? What makes it an unpopular one? What kinds of words/language are used? Such as superlatives – best, most efficient etc.
View That's Not Fair!
Watch the BONZA scene in Part B of That's Not Fair!. Look closely at the way this story is told and how it is made. As part of the story, the advertisement moves from the production 
studio into the lounge room, specifically targeting the children watching. Ask students to think about why the advertisement actually comes off the TV and appears in the lounge room. What does this mean?

Analyse the BONZA scene
Re-watch the scene closely and encourage students to look for detail under headings such as the:

· message and appeal of the jingle 

· music/sounds
· characters 

· costumes 

· rhythm.


Discuss the information collected. Ask students: does anything on the lists surprise you? Why/why not? Is there anything you think is missing?

Discuss selected TV ads
Show students a number of pre-recorded television advertisements aimed at children the same age as the students. Discuss these advertisements using questions such as: 

· What do these advertisements show about the way members of the family are supposed to behave? 

· What types of families/family members are not included? 

· How do the advertisers use images, sound and words to convey the messages? 

Explore the desire for success
Explore how images of material success are important in TV advertisements. For example: what sort of clothes do the people wear? What sort of houses do we see? What sort of furniture and toys do people in advertisements have? What do the people in advertisements look like? Look at cars in advertisements. What would happen if the new Mercedes Benz was replaced with an old Datsun?

Is advertising fair?
Ask students in small groups to reflect on the information they have gathered about advertising and discuss the question: is advertising fair?

Groups can report back on their discussion to the class with key points raised recorded on the board. 

With the whole class, highlight and further explore some of the issues raised. Questions could include: 
· Is advertising truthful or not? 

· Should advertising be truthful? 

· Is it supposed to be truthful? 

Make a class list of guidelines that advertisers should stand by when creating their ads.

Design an advertising campaign
Assist students to plan an advertising campaign around a product in the school canteen, or the local milkbar. Select a product or products that may not sell particularly well (carrot sticks perhaps) and record the current sales figures. As a class, plan a series of print and radio-style ads with the aim to increase sales of this product.

Conduct a survey
At the end of the specified time frame, arrange for students to survey the canteen or milkbar to compare with the original sales figures to see if any difference in sales figures has been noted.

Further teaching and learning ideas related to this story and focusing on advertising are available in Lift Off to Language Curriculum Corporation 1992. 

Related lesson ideas
Needs and wants – Lift Off
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